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(1) EBITDA Margin does not include extraordinary expenses
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CompanyOverviewc Who we are

TOTVSisthe SothS YA a LIKSNB Qa f | N

ERP Leader immtAmand Brazil A
Market & . . . .
C Absoluteleader inBrazilian SME (Smalhd MediumEnterprise) Market
Distribution
57 exclusivalistribution channels in Brazil )
~
' +5,500 direcemployees (+11,500 considering franchisgsrkforce)
SlEIEERE 426,000 clients or +80,08y § SNLINA 353 6 dzy RSNJ
/
)
Financial R$1.34 billiorof netrevenuein 2011 (CAGB8-11 of 15%)
Overview R$308.7million of EBITDA in 2011 (CAGIR11 of 20%)
/
N

Highestlevelof CorporateGovernanc€NovoMercado)
BrazilianCorporation with no Controllin§hareholder 69%o0f free float

CEO&GE2 dzy RSNB K2t R dmys: 2F [/ 2YL)
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Company Overview Who we are

Ownership Structure

Shareholders

CEO, Goounders and related persons and companies 17.9%
Fundacéao Petrobras de Seguridade SadftTROS 10.0%
BNDES Participacdes S/A 3.2%
Free Float 68.9%

.‘/<

%of free float

Non-Institutional Investors 6.2% 7.1% 5.9% 6.7% 6.5%
Institutional Investors 93.8% 929% 94.1% 93.3% 93.5%
Local Investors 12.2% 13.6% 12.4% 17.9% 14.9%
International Investors 87.8% 86.4% 87.6% 82.1% 85.1%
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6" worldwide in Revenue* and $in growth
Global Ranking of ERBuite2011

*|icenses and Maintenandeevenues, in US$ million 2010vs.2011Evolution

SAP 6,066 SAP 13,2%

i
L

Oracle

L

3,018 Oracle 16,0%

Infor + Lawson 1,485 Infor + Lawson 11,3%

Sage 1,396 Sage 8,0%

Microsoft 1,089 TOT V S Microsoft 15,1%
6th. qst.
Totus ' a5 _ — Totus 17,8%
COMPANY GROWTH

Source Gartner- ERP Software, Worldwide, 2011 /
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Company Overview Who we are

Rank Brand Value (us$ Mv
- PETROBRAS 10560 [isel TOTVS 069
BRADESCO 6,690 il TAM 560
ITAU 6,606 7“0/ CIELO 555
SKOL 4,698 75 MULTIPLUS 519
BANCO DO BRASIL 4,574 2228 PORTO SEGURO 500
T NATURA 3,307 72X MAGAZINE LUIZA 479
BRAHMA 2,359 28 GoL 450
L VALE 1,708 213 REDECARD 439
BN sADiA 1,496 N NET 436
([0} ANTARTICA 851 28l EXTRA 412
11 %o 817 20 BM&FBOVESPA 386
‘2" PERDIGAO 778 7Sl BANRISUL 383
Il LOJAS AMERICANAS 762 [ HERING 351
(I8 BOHEMIA 697 Il | GUATEMI 349
3 | PIRANGA 670 S22 ODONTOPREV 342
16 600 PAO DE AGUCAR 332
iVAl CASAS BAHIA 589 < UNIAO 322

18th Most ValuableBrand in Brazil

Source: Brand Analytics/Millard Brown i Istoé Dinheiro ed.760 june 2012
http://www.istoedinheiro.com.br/noticias/82403 AS+MARCAS+MAIS+VALIOSAS+DO+BRASIL+EM+2012

AHigh value despite
the brands young
age

ARanked ahead of
major consumer
brands

AHas become a
synonym for
Brazilian business
software
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Target Market

Focus on SMB

A LowPenetration

A Leadership

A Fragmented
Competition

A DiversifiedBase

A Economy
Formalization

Product &Technology

Flexibility

A Independence

A Agnostic

A Scalability

A Cloud Ready

A ERPby Industry and
by Size

A Social Network
Environment

A Mobile

Subsidiares

Distribution

Capillarity
A FranchiseVlodel

A Regional
Entrepreneurship

A Exclusivity

A Client Ownership

A Aligned Interests

V- ~

J

Full Control

A Growth Capturing
A Inflation Hedge

A Recurrence

A High retention rate
A Cyclic
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