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Transaction Structure

TOTVS S/A

Makira II

BematechS.A.

TOTVS S/A

BematechS.A.

Merger of 

Shares 
Å49.990.870 

Bematechshares

Exchange Terms for 1 Bematechordinary share: 

Å0,043421048 TOTVS ordinary share; and

ÅR$9,35
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Makira II shares issued to 

Bematechshareholders
Å4.249.223.950 preferred shares

Å749.863.050 ordinary shares

TOTVS S/A

Makira II

BematechS.A.
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Redemption of 100% 

preferred shares for:
ÅR$  467.414.634,50

Makira II 

Merger

2.170.656 TOTVS ordinary shares 

issued in exchange for 749.863.050  

Makira II ordinary shares

(TOTVS dilution: 1,31%)
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BRAZIĹS CURRENT CONTEXT TOTVS VISION

Provide business solutions based on 

technology to digitalize the Retail and 

make it more modern, efficient and 

productive

Lead the digitalization process means to 

have the capacity to to determine its 

standards

Solving business problems and making 

companies from this sector more efficient 

and productive will create credibility to a 

long term relationship

Update the customer core business by 

generating competitiveness gives us a 

unique ability to monetize value

Large

and SMB

Micro companies

% Retail

59%

4.6M companies

4.0M companies

0.6M companies

54%

17%

IT as % of GDP

Brazil

IT as % of GDP 

G7 countries

1.9% 3.4%

Large and medium 

companies have a good 

digitalization degree but 

small companies still need 

a digital leap

Technology is a crucial 

pillar to the progress and 

development of the 

country in the future

In order to achieve 

sustainable growth, the 

country must increase its 

productivity and become 

more competitive

Sources: (1) IBGE, (2) Gartner ïñForecast: Enterprise IT Spending by Vertical Industry Market, Worldwide, 2013-нлмфΣ нvмр ¦ǇŘŀǘŜέΣ ²ƻǊƭŘ .ŀƴƪ όD5t нлмп ¦{Ϸ ŎǳǊǊŜnt)

+ Competitiveness

+ Eficiency

+ Productivity

CHALLENGES:

1

1

2 2

The opportunity to digitalize the Retail through integrated solutions

Digitalize

Influence

Produce 
Loyalty

Monetize

4



The perfect union of knowledge and technology

Car DealershipCash and CarrySupermarkets Apparel E-commerce Department Store

HotelsConstruction Materials Passenger TransportationCosmeticsElectronicsFood Service
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Retail from A to Z

+

ÁChannels:

Á+ TOTVS PRIVATE

Á++SMB (54 units)

Á++++  FLY01  (50 units)

ÁAll Retail

ÁFocused R&D

Á# clients: +500,000

ÁPresent in +5,000 Brazilian cities

ÁOfferings:
ü Collaborative and Productivity Platform

ü Specialized Management Software and Apps

ü Mobile POS

ü E-commerce

ü Equipment for Commercial Automation
ü Means of Payments

ÁChannels:

ÁTOTVS PRIVATE

ÁSMB (54 units)

ÁFLY01  (50 units)

ÁRetail sub-industries

ÁStrong R&D investments

Á# clients: ~10,000

ÁPresent in all national territory

ÁOfferings:
ü Collaborative and Productivity Platform

ü Specialized Management Software and Apps

ü Mobile POS

ü E-commerce

=
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Focus on Client Value

+ Retail Segments Served
+ Functional Reach

+ Integrated Business and Technology Solutions
(onestop shop)

+ Unique Distribution Coverage
+ Regional Presence

+ Knowledge and Innovation in Retail
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Next Steps

Å Submit the transaction to anti-trust authority (CADE)

Å Shareholders mettings of TOTVS and Bematech ςSep 3, 2015
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Q&A session


